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Financial HighlightsFinancial Highlights
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Balance Sheet HighlightBalance Sheet Highlight
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Cash Flow StatementCash Flow Statement
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Key IndicatorsKey Indicators
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Business Business 

UpdatesUpdates



Ornamental FishOrnamental Fish

� More fish exported through Singapore, Thailand and Malaysia

� Better margins from Dragon Fish sales

� Continues to be an important core business

2.9

19.5

1H06

(S$m)

1.5

16.1

1H05

(S$m)

0.5

7.8

2Q05

(S$m)

� 214.4

� 25.1

Growth 

(%)

1.5

9.8

2Q06

(S$m)

� 91.7Operating 
Profit

� 20.6Revenue

Growth

(%)



Accessories/Retail Chain StoresAccessories/Retail Chain Stores

� Contributions from retail chain store improved – more to be set up in   

Malaysia

� Demand from domestic & overseas markets stabilised

� Plan to increase export of our “Ocean Free” brand of accessories to 

more countries

� Guangzhou factory expanded to meet increasing demand from 

Group’s network and OEM customers
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PlasticsPlastics

� Strong growth due to expanded product range and enlarged 

customer base 

� Generates healthy cash flow

� Able to pass higher resin prices to customers
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Future GrowthFuture Growth

� Increase the export of ornamental fish & aquarium 

accessories

� Continuous growth of our breeding and sales of 

Dragon Fish

� Expansion of distribution capabilities from owning the 

business to owning the customers

� Enhance efficiency and ability in the manufacturing of 

accessories products



AchievementsAchievements

� Bagged the top spot in the Business Times’

Corporate Transparency Index (CTI) for 2006

� One of the award winners in the “ZDNet Asia Smart50”

with Special Mention for efforts in our IT initiative “FISH”

� Awarded the People Developer Standard for our best  

practices in  Human Resource management 
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